Index to Volume 8 


Tourism Management 


No 1 March 1987, No 2 June 1987, No 3 September 1987, No 4 December 1987 


Articles — Titles 


Across the ocean blue, 1.F. Clarke, 8.1, 
64-66 


Changing role of a national tourist office, 
Emilio Tommasi, 8.2, 89-90 

Competing resort hotels - Word-of-mouth 
communication and guest retention, 
Arch G. Woodside and Ellen M. 
Moore, 8.4, 323-328 

Cruise ship industry — patterns in the Carib- 
bean 1880-1986, L.J. Lawton and R.W. 
Butler, 8.4, 329-343 


Culture as a tourist resource — a theoretical 
consideration, Howard L. Hughes, 8.3, 
205-216 


Developments in the European inclusive 
travel business, Christopher J. Smith, 
8.2, 160-163 


Ecological approach to tourism marketing, 
Jost Krippendorf, 8.2, 174-176 


Economic aspects, Peter Kendell, 8.2, 140- 
142 


Economic impact of tourism on Wales, 
Stephen F. Witt, 8.4, 306-316 


Estimation of tourism demand by multivari- 
able regression analysis, Rebecca Sum- 
mary, 8.4, 317-322 


European travel — the way ahead, Christ- 
opher J. Rodrigues, 8.2, 134-136 


Financial aspects, P.W.D. Roberts, 8.2, 
147-150 


Five issues in tourism marketing in the 
1990s, Douglas C. Frechtling, 8.2, 177- 
178 


From travel to tourism — visions and uto- 
pias, 1.F. Clarke, 8.2, 123-128 


Future of national and regional tourism in 
developing countries, Gabriel Lee, 8.2, 
86-88 


Future tourism projects, Tim Shepstone, 
8.2, 131-133 


Global tourism trends, Peter Shackleford, 
8.2, 98-101 


Government management of tourism — a 
Thai case study, James Elliott, 8.3, 
223-232 


Health-care tourism — an exploratory study, 
Jonathan N. Goodrich and Grace E. 
Goodrich, 8.3, 217-222 


Inclusive tours -— an untapped market, 
Roger Heape, 8.2, 169-170 


International tourism-demand models — in- 
clusion of marketing models, Stephen 
F. Witt and Christine A. Martin, 8.1, 
33-40 

Key issues in tourism futures, Douglas C. 
Frechtling, 8.2, 106-111 

Marketing of airline services in a dereg- 
ulated environment, Fredrick M. Col- 
lison and Kevin B. Boberg, 8.3, 195- 
204 


Mediterranean charters — a comparative 
geographic perspective, Douglas G. 
Pearce, 8.4, 291-305 

New technology and the future of tourism, 
Margaret Bruce, 8.2, 115-120 


Physical aspects, Fred Lawson, 8.2, 143- 
146 


Polish holiday villages — secular tradition 
and modern practice, Stanislaw 
Ostrowski, 8.1, 41-48 


PR China’s tourism industry and its future 
development, Li Hairui, 8.2, 90-91 


Seven hundred years ago, 1.F. Clarke, 8.3, 
274-277 


Shaping tourism trends — the commercial 
perspective, Ed Davies, 8.2, 102-105 


Six hundred years ago, 1.F. Clarke, 8.4, 
363-366 


Social trends and tourism futures, W.H. 
Martin and S. Mason, 8.2, 112-114 


Stages of peripheral tourism development 
Canada’s Northwest Territories, C. Pe- 
ter Keller, 8.1, 20-32 


Technology, tourism and the 21st century, 
Elwood L. Shafer, 8.2, 179-182 


The future of cruise shipping, Ken Page, 
8.2, 166-168 

Tourism and the private car, John Ward, 
8.2, 164-165 


Tourism as a factor in development coop- 
eration, Gabriel P. Lee, 8.1, 2-19 


Tourism demand forecasting models —- 
choice of an appropriate variable to 
represent tourists’ cost of living, Christ- 
ine A. Martin and Stephen F. Witt, 8.3, 
233-246 


Tourism in Asia and the Pacific, Gerald E. 
Picolla, 8.2, 137-140 

Tourism in the 1990s - UK government 
view, David Trippier, 8.2, 79-82 

Tourism Models: the sociocultural aspects, 
Jafar Jafari, 8.2, 151-160 


TOURISM MANAGEMENT December 1987 


Tourism — an economic transactions analy- 
sis, Peter J. Buckley, 8.3, 190-194 

Transport and tourism in the year 2000, 
Joseph Chew, 8.2, 83-85 

Trends in industrialized countries, Leonard 
Lickorish, 8.2, 92-95 

Trends in tourism and development, Neville 
Linton, 8.2, 96-97 

UK travel agencies — future marketing 
strategies, John McEwan, 8.2, 171-173 

Urban development and the future of tour- 
ism, Peter Hall, 8.2, 129-130 

US international pleasure travel market — a 
values perspective, Sarita Skidmore and 
Ronald Pyszka, 8.2, 121-122 


Articles — authors 


Bruce, M., New technology and the future 
of tourism, 8.2, 115-120 

Buckley, Peter J., Tourism — an economic 
transactions analysis, 8.3, 190-194 

Butler, R.W., see Lawton, L.J. 

Chew, Joseph., Transport and tourism in 
the year 2000, 8.2, 83-85 

Clarke, I.F., Across the ocean blue, 8.1, 
64-66 


Clarke, I.F., From travel to tourism — 
visions and utopias, 8.2, 123-128 


Clarke, I.F., Seven hundred years ago, 8.3, 
274-277 

Clarke, I.F., Six hundred years ago, 8.4, 
363-366 

Collison, Fredrick M. and Boberg, Kevin 
B., Marketing of airline services in a 
deregulated environment, 8.3, 195-204 

Davies, Ed, Shaping tourism trends — the 
commercial perspective, 8.2, 102-105 

Elliott, James, Government management of 
tourism — a Thai case study, 8.3, 223- 
232 

Frechtling, Douglas C., Five issues in 
tourism marketing in the 1990s, 8.2, 
177-178 

Frechtling, Douglas C., Key issues in tour- 
ism futures, 8.2, 106-111 

Goodrich, Jonathan N. and Goodrich, 
Grace E., Health-care tourism — an 
exploratory study, 8.3, 217-222 

Li, Hairui, PR China’s tourism industry 
and its future development, 8.2, 90-91 


375 


| 

|| 

| 


Index 


Hall, Peter, Urban development and the 
future of tourism, 8.2, 129-130 

Heape, Roger, Inclusive tours — an untap- 
ped market, 8.2, 169-170 

Hughes, Howard, L., Culture as a tourist 


resource — a theoretical consideration, 
8.3, 205-216 


Jafari, Jafar, Tourism models: 
sociocultural aspects, 8.2, 151-160 


Keller, C. Peter, Stages of peripheral tour- 
ism development — Canada’s Northwest 
Territories, 8.1, 20-32 

Kendell, Peter, Economic aspects, 8.2, 
140-142 


Krippendorf, Jost, Ecological approach to 
tourism marketing, 8.2, 174-176 


Lawson, Fred, Physical aspects, 8.2, 143- 
146 

Lawton, L.J. and Butler, R.W., Cruise 
ship industry — patterns in the Caribbean 
1880-1986, 8.4, 329-343 


Lee, Gabriel, Future of national and re- 
gional tourism in developing countries, 
8.2, 86-88 

Lee, Gabriel P., Tourism as a factor in 
development cooperation, 8.1, 2-19 

Lickorish, Leonard, Trends in industrial- 
ized countries, 8.2, 92-95 

Linton, Neville, Trends in tourism and 
development, 8.2, 96-97 

Martin, W.H. and Mason, S., Social trends 
and tourism futures, 8.2, 112-114 

Martin, Christine A. and Witt, Stephen F., 
Tourism demand forecasting models — 
choice of an appropriate variable to 
represent tourists’ cost of living, 8.3, 
233-246 

McEwan, John, UK travel agencies — future 
marketing strategies, 8.2, 171-173 

Moore, Ellen M., see Woodside, Arch G. 

Ostrowski, Stanislaw, Polish holiday vil- 
lages - secular tradition and modern 
practice, 8.1, 41-48 

Page, Ken, The future of cru .* shipping, 
8.2, 166-168 

Pearce, Douglas G., Mediterranean char- 
ters — a comparative geographic perspec- “ 
tive, 8.4, 291-305 

Picolla, Gerald E., Tourism in Asia and the 
Pacific, 8.2, 137-140 

Roberts, P.W.D., Financial aspects, 8.2, 
147-150 

Rodrigues, Christopher J., European travel 
— the way ahead, 8.2, 134-136 


the 


Shackleford, Peter, Global tourism trends, 
8.2, 98-101 


Shafer, Elwood, L., Technology, tourism 
and the 21st century, 8.2, 179-182 

Shepstone, Tim, Future tourism projects, 
8.2, 131-133 


Skidmore, Sarita and Pyszka, Ronald, US 
international pleasure travel market — a 
values perspective, 8.2, 121-122 


Smith, Christopher J., Developments in the 
European inclusive travel business, 8.2, 
160-163 


Summary, Rebecca, Estimation of tourism 
demand by multivariable regression 
analysis, 8.4, 317-322 

Tomassi, Emilio, Changing role of a 
national tourist office, 8.2, 89-90 

Trippier, David, Tourism in the 1990s - UK 
government view, 8.2, 79-82 

Ward, John, Tourism and the private car, 
8.2, 164-165 


Witt, Stephen F., Economic impact of 
tourism on Wales, 8.4, 306-316 


Witt, Stephen F. and Martin, Christine A., 
International tourism-demand models - 
inclusion of marketing models, 8.1, 
33-40 


Woodside, Arch G. and Moore, Ellen M., 
Competing resort hotels — Word-of- 
mouth communication and guest reten- 
tion, 8.4, 323-328 


Reports/case studies 


18th annual TTRA conference, Cindy 
Guernsey, C.R. Goeldner and De- 
borah Eckstein, 8.4, 357-363 


Computers — tourism applications, Pauline 
Sheldon, 8.3, 258-261 


European tourism management, 
M.F. Edelmann, 8.4, 356-357 


Expo - scenario for success, Constance 
Brissenden, 8.1, 49-53 


Firm formation and operating characteris- 
tics in the Cornish tourist industry — the 
case of Looe, G. Shaw and A. Wil- 
liams, 8.4, 344-348 


Green tourism, Arwel Jones, 8.4, 354-356 


Private enterprise in Mexican tourism, The 
Mexican National Chambers of Com- 
merce, 8.1, 58-59 


Tourism education in PR China, Zhang 
Guangrui, 8.3, 262-265 


Klaus 


Tourism Technology and Information 
Sources — proceedings of a conference 
organised by the Association of 
Teachers of Tourism, Eric Laws, 8.3, 
247-257 

Travel review conference, C.R. Goeldner, 
8.3, 266-267 

UK - politics and tourism, Stephen 
Wanhill, 8.1, 54-57 


Viewpoints 


Creating national parks - ‘a grand, good 
thing?’, Peter Donnelly, 8.4, 349-351 


Enlightened management technique, Chris 
Cooper, 8.4, 351-354 


Tourism and industrial Scotland, Miles K. 
Oglethorpe, 8.3, 268-271 


Tourism — a new systematic approach?, 
Brian King, 8.3, 272-273 


Tourism education for developing coun- 
tries, R. Howell and M. Uysal, 8.1, 
62-63 


Whither the future of tourism?, D. Leslie, 
8.1, 60-61 


Books (author, title, reviewer) 


Ascher, Francoise, Tourism: Transnational 
Corporations and Cultural Identities, H. 
David Davies, 8.3, 278-280 


Buttle, Francis, Hotel and Food Service 
Marketing: A Managerial Approach, 
Michael Riley, 8.3, 278 


Eth, P.N., Successful Tourism Manage- 
ment, Bada Alam Iqbal, 8.1, 68-69 


Edington, John M. and Edington, M. Ann, 
Ecology, Recreation and Tourism, J.T. 
Coppock, 8.3, 280-281 

English, E. Philip, The Great Escape? An 
examination of North-South Tourism, 
Jafar Jafari, 8.1, 67-68 


Pearce, D.G., Tourism Today: A Geog- 
raphical Analysis, Chris Cooper, 8.4, 
366-367 

Walsh, Richard G., Recreation Economic 
Decisions: Comparing Benefits and 
Costs, Peter J. Buckley, 8.4, 367-368 

Ward, Colin and Hardy, Dennis, Good- 
night Campers: The History of the 
British Holiday Camp, Richard Grum- 
mitt, 8.4, 368-369 


Butterworth Scientific Ltd, PO Box 63, Westbury House, Bury Street, Guildford, Surrey GU2 5BH, UK. 


TOURISM MANAGEMENT December 1987 


= 


| 


